The Bowdoin Website

www.bowdoin.edu site strategy

Na Orvar 03 Ben Caqulets 08

= = e
Centenn Peary's North Academics ‘Admissions
Expedition Celebrated at Peary- About
Machilan Arctc Museum o oty | o et | s e et oo | i o campin | ey St i o
Amouncements, schedule, |
b
lon oo dcin ldor i of . T campus 54
bt v colaborsion snd g shovel . O o s Mine
o apear i, cvromens
"
youl gt o th point where thee i ealbesatyin what you's doin, You'l
e llennovwith someing. I oy b mcw vy of kg, O
R Vhcle e vy fewin yourst it

Another big link istory.
Campus Buildings
G

allery

Offer of the College.
Statement on a Liberal
Education
Administration

Contact
Employment

Campus Life

News Landing

| About _Acadamics | Campus Lita _

TBD

study o politcs a fascinating endeavor for these very

The study of plitcs n the Department of Government
anc Legal Studies at owdoin has traditionally provided
a liberal arts background in government for careers in
teaching, public service, ournalism, business and law.

Department Contact Information

Location: Hubbard Hall

Department Fax: (207) 725-3163
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Pieces from the major content P
types can be picked up by the -
activity stream.

www.bowdoin.edu major content types in CMS :

Briefs Media Mentions
Features campus news, short acad Bowdoin in the News
stories, etc.
Department activity Standalhone media
Events streams. pieces
- photos, video, etc.
Press Releases
Profiles mnda,rfj formats.for Book reviews
traditional media
consumption
Media
Other Other storage/
server
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+ Information across the site must become more

standardized so it can be re-used

+ Common formats and common "content types"

« Free zones for creativity

+ Ease of publishing increases with structure!
+ Innovate new content formats and types when

need presents itself
+ Feeds should have full text!
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Destinations for teasers on www.bowdoin.edu

Bowdoin Home
Page

Content on external sources (sometimes repurposed in the case of media) :

[ 1
: b Flickr '
Facebook Pages Linkedin photos, short 90" video,
housing what? networking groups etc. -- collections of
events
 — | I |
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YouTube iTunes Ning
video video, audio, podcasts social group sites
L 10 | |
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Google Earth/Maps Widgets

info & research tools
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web, desktop, mobile
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Dept. home pages
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* Requires dedicated effort

« Is long term investment — think "conversation" not headlines
« Is about building relationships, brand, trust

« Make posts that people want to see -- photos, video, people!

« Social media must be a part of an overall communications strategy
« We can't own the conversation but we must be a part of the conversation

The conversation beyond Bowdoin:
twitter, facebook, newsvine, rss,
comments, bookmarks, email...

Sharing to the world: email, subscriptions, following, aggregation

AddThis
sharing to social sites,
bookmarks, email

Feedburner
email subscriptions to
feeds, other services re-
use these feeds

Twitter
re-purpose feeds into
this notification/
microblog tool

Post comments,
rating

js-kit is add-on, CMS will

have in '09

| -- readers and subscriptions like

| Google Reader, custom home pages
Iand the like are mature and these

| give people an easy way to see

: updates from Bowdoin.

|
I -- content aggregators, e.g.,

| Newsvine, MyBlogLog, StumbleUpon,
1 Digg are about serendipitous traffic.

|
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I -- other following tools like Twitter
| and Friendfeed are nascent but it's
1 good to be in the space as long as
| cost is almost zero.



